D I G I TA L C O M M U N I C AT I O N
AND MARKETING IN FASHION

BLENDED MASTER

Fashion

blended master
Fashion

d i g i ta l co m m u n i c at i o n
and marketing
in fashion
An immersive program granting a privileged vision of the fashion
and lifestyle industry, focused on the keys to communications and
marketing within the digital era.
Director: Gosia Pajkowska and María Giraldo Bombín
Area coordinator: Carmina Álvarez
60* IED credits
Online module: January - April
On-site module: April - July
Online thesis: July - November
M-F from 9.30 to 13.30 and from 15.00 to 18.00 h

Entry requirements
Curriculum vitae / Letter of interest
Project Portfolio (max 3Mb) / Web
Personal interview as deemed necessary by the Academic Coordination Team.
Admissions
+34 914 480 444 | info@madrid.ied.es
Aimed at graduates and holders of diplomas in areas linked to communications,
marketing, fashion, journalism and design who wish to redirect their professional
career toward the digital sector. Professional experience will be valued/ A certificate
will be issued at the end of the course (compulsory attendance) / Limited places.
Master will be taught in English

Price
€11.900 (€2.500 registration fee + €9.400 course fee)
For more information master.iedmadrid.com
Accommodation in Madrid (optional): hospitality@madrid.ied.es

*The teaching planning of all the IED Master courses is based on the criteria established by the European Higher Education Area (EHEA).
IED Master adopts its own credit system which follows the structure of the European Credit Transfer System (ECTS).
IED Master only awards private qualifications.
This leaflet is for guidance only and the information contained herein is subject to change.
Although the official language is English, this programme may have some sporadic activities in Spanish.
All of the images in this leaflet are projects by students or photographs of the premises and activities of the programme.
Because of issues regarding space, equipment and faculty availability, there may be changes in the timetable and dates of the programme.
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Welcome to the IED

Why study at IED Master?

The Istituto Europeo di Design is an international
network that emerged in Italy in 1966 and today has 11
schools between Italy, Spain and Brazil. With a wide
range of training programmes in the areas of fashion,
product and interior design, visual communication and
marketing, it is the largest design and management
campus in Europe.

IED Master is the IED Madrid graduate school, a
dynamic and innovative laboratory, focused on debate
and research, where the best conditions are offered to
learn in a creative environment.

Our experience over 50 years has resulted in an
innovative and unique academic model that trains
professionals who are able to adapt to a changing
society.

Over 20 years
designing in Madrid
A historic palace, a Modernist building and a new
Fab Lab equipped with the latest technology (laser
cutter, 3D printers, CNC milling machines, etc.) offer
everything necessary to become a professional.
The IED Madrid has three spaces in the city
centre, computer suites with the best programmes,
photography studios, model-making workshops,
fashion, screen printing and Risograph workshops,
an up-to-date library with publications and industry
magazines… It is a creative space with activities open
to all citizens and to the more than 1,500 students each
year who work on designing the future.

Experience
50 years’ experience in all disciplines of design and
communication.
Training
Our training is innovative, cross-curricular,
multidisciplinary and linked to the professional reality.
We learn by doing, via a methodology that balances
theory and practice.

IED Madrid. Palacio de Altamira

Faculty
Our teaching staff is made up of working professionals
from the national and international spheres.
Networking
Networking and collaboration with companies and
institutions in the sector.
Environment
A multicultural environment among students and
professionals, to favour an enriching professional and
personal experience.
Location
A privileged location in the Madrid city centre, a
European capital with a strong cultural scene which is
accessible and constantly changing.
Fab Lab IED Madrid

What does it offer
professionally?
1

A large network of contacts
between students,
professionals and businesses.

2

Personalised guidance on
Professional Orientation to
facilitate practical work and
to help students enter the
work market.

Mozzafiato Space
The IED Madrid offers a specialized library
for students, teachers and the general
public. It is the perfect place to relax, work,
read and exchange ideas.

3

Contact with companies,
organizations and
institutions seeking talent
among our students.

4

IED Madrid platform and
media for the dissemination
of activities, prizes and other
initiatives by our alumni.

Fab Lab IED Madrid
Since 2015 we offer an innovative space
which is part of the Fab Labs network
–Fab Foundation, promoted by the
MIT— a workshop for manual, digital
and finishing fabrication, focusing on
entrepreneurship, research and training
under the IED philosophy: learning by
doing.

Classrooms
The academic reality of the
IED Madrid can be lived and
felt in classrooms designed to
accommodate the different
specialties of our design
courses.

Photography Studio
Equipped with cameras
and professional lighting
equipment, the set is open
to all students who want
to work on their creative
projects: portrait or product
sessions, fashion shoots, films,
advertising montage, etc.

Exhibition Space
This room hosts all kinds of
exhibitions, from painting to
illustration, multimedia, editorial
design, photography, etc. Since
it first opened in 2006 it has
offered a continued and varied
programme.
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course
introduction

Blended Masters
The Blended Masters are the perfect opportunity to
improve your professional activity. A mixed training
programme (online and on-site) which adapts to your
needs to drive your career forward without slowing
down your current lifestyle.
These Masters are designed to provide high-level
training to those who, because of professional
commitments or geographical distance, cannot train in
any other way.
During the online section, the collaborative environment
of the IED Campus allows students to connect with the
programme and learn, without disconnecting from their
professional and personal lives.
Later on, the on-site section of the programme rounds
off the training journey with experience based on direct
and exclusive access to professionals in the sector, the
participation in cultural activities and an enriching
personal experience which promotes a comprehensive
and objective view of the business reality.

Objectives

Professional Opportunities

The Blended Master in Communication and Digital Marketing
in Fashion offers a comprehensive vision, from the foundations
of traditional communication to the current digital ecosystem,
which will bring us to concepts such as digital communication,
blogging platforms, social networks, management tools and
analysis, etc., providing students with the skills needed to
become effective and multidisciplinary professionals.
Additionally, taking advantage of the current Spanish
multichannel fashion scene, students will be able to dive deeply
into the challenging Spanish industry momentum of fashion,
beauty and lifestyle from a 360º educational perspective and a
totally immersive experience.

1

Set solid foundations in the field of
communication and, in particular,
in the peculiarities of the fashion
industry

2

Understand the interrelationship of
the various sectors involved in the
relationship between Fashion and
Digital Communication

3

Understand the digital environment
and its impact, challenges and
opportunities from the perspective
of communication and marketing

4

Manage, build and moderate
communities that are generated
online around a fashion brand and
lifestyle with the necessary skills to
manage a strategic plan for social
media

5

Understand and master major
digital tools, devices and platforms

6

Master the techniques of fashion
e-marketing

1

Communication Officer
at a fashion, beauty and
lifestyle company

2

Communication Officer
at a showroom

3

Communication and
Digital Marketing
Consultant

4

Fashion and lifestyle
media professional

5

Head of Communication
at institutions or
foundations in the field
of fashion and lifestyle

6

Director of Digital
Communication

7

Social Media Manager

8

Social Media Strategist

9

Digital Manager

10

Community Manager

11

Brand Content Manager

12

Communication Manager
at fashion e-commerce
platforms

13

Web Store Manager

Course Directors

Gosia Pajkowska
Expert in fashion communication, marketing and
e-commerce.
Gosia Pajkowska has more than ten years’ experience
in the world of communication, public relations,
marketing and e-commerce. She has a degree in
Journalism and a Postgraduate degree in Fashion
Business Management from ISEM, making her an
expert in fashion, retail and consumers.
For more than five years she was the communications
director of venteprivee.com, the pioneer of e-commerce
and flash fashion sales in Europe and has also worked
in different communication and public relations
agencies.
She has collaborated with different fashion brands
such as McGregor, Just-Ene, Zocöh and has been
responsible for communication and marketing in a
strategic consultancy, leading, among other sectors,
the fashion area.

"The times and tempos
of fashion and fashion
shopping have changed
completely. The immediacy
and availability of the
Internet are merged with
the new way of buying and
enjoying fashion, contents
and brands and this affects
us at all levels, both as
brands and consumers. It is
essential to understand the
new communication and
marketing strategies that
brands are betting on.”

María Giraldo Bombín
Consultant and expert in communication and new
technologies applied to fashion. Director of Art and
Content of Zocöh. Co-founder of the Fashion Blogs
and Influencers Events at the Museo del Traje.
After finishing the Canadian baccalaureate at Bishop
Ridley College, she started her degree in Translation
and Interpreting in Madrid, practicing as an interpreter
between 1998 and 2003, when she decided to turn her
career around, taking the Executive MBA of Fashion
Companies at the ISEM Fashion Business School.
Her multifaceted career has allowed her to get to know
all kinds of companies, from renowned multinationals
to small family firms, learning from all of them. Among
the customers and companies she has worked for are
PepsiCo, Consejo Nacional de la Energía, Grupo Recoletos,
Tommy Hilfiger, Tempe-Inditex, Sadecor, Grupo Editorial
¡HOLA!, the American magazine FutureClaw, L’Oreal,
ACME, BuyVip, Real Madrid, Trucco, Hola S.L., Induyco 
and the Castila y León Council.

“The day-to-day life of a
fashion communication
and marketing professional
demands a lot of flexibility
and a multidisciplinary
approach. You have to
know the general concepts
of communication,
complement them with
those of the digital
environment and have a
solid training in fashion,
beauty and lifestyle,
to be able to apply a
communication strategy
that takes into account
the peculiarities of this
sector, its working times,
language, etc."

Faculty
Among the professionals taking
part in the course we can highlight,
among others:

Elsa Rey
Consultant for the fashion-retail sector.
Former General Director of Calvin Klein
Laura Pintos
Director of ABC.es
Javier Plazas
Consultant in fashion, luxury and
lifestyle. Expert in coolhunting
Shanel Chellaram
Co-founder and business development
supervisor at Zocöh
Berta Fraga
Brand Strategist at Pernod Ricard
Mayte de la Iglesia
Fashion expert, stylist and
personal shopper
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How we do it

All the content is taught through:

The teaching methodology at IED Master Madrid
is the result of 50 years of innovation and research
in the education sector. It is based on a model that
combines learning specific content for the course
chosen, cross-curricular subjects shared by all
design areas and online lessons via Campus; with
all the advantages of having a faculty of working
professionals who are able to convey to our students
the reality of the world of work.

Theoretical and practical classes
You will learn the contents of the program
through lectures, solving practical cases and
studying real life examples; in this way, you
will gain a foundation of knowledge which will
ensure the successful implementation of ideas.
Project method
One of the methodological foundations of our
courses is the use of case studies, in which
real projects, that could take place in any
company, are developed. Here, you can apply
the knowledge acquired during the course and
experiment with different tools.
Lectures
You will learn about the experiences of some of
the most outstanding professionals in order to
understand various examples from the current
professional scene and answer questions and
concerns.

Visits
You'll be able to see the various spaces in
which are developed some of the professional
activities of each sector and establish a strong
network of contacts.
Workshops
You can customize your programme with a
series of elective activities to incentivise your
selection and interest criteria and encourage
curiosity.
Events
With the cultural activity of IED Master you
will have experiences in various fields, with the
aim of encouraging aspects linked to creativity,
processes and critical thinking.

What you will learn
With the Blended Master in Fashion Communication
and Digital Marketing you will acquire the theoretical
and practical skills necessary to become a
communication and marketing professional in the field
of fashion and lifestyle, with a strategic vision of the
fashion system, trends and tools that are currently
demanded by the companies in the sector.

1

The contextualization of the
culture and foundations of
fashion from a perspective of
trends and design

2

The foundations of the
fashion company and the
understanding of the value
chain from a holistic vision,
focused on the business both
offline and e- commerce

3

How to design a
communication and digital
marketing plan for fashion
and the factors to be
taken into account in the
development of the strategy,
taking into consideration
the objectives and KPIs,
resources, budgets, media
actions, events, content and
digital platforms

4

The models for measuring the
results of communication and
digital marketing actions

5

The formulas for creating
content and branded content
in the fashion sector in digital
environments with a practical
perspective

6

Community management
models in social networks,
including case studies,
management and analysis
tools

Programme
MODULE 1

MODULE 3

Fashion Culture

Fashion Communication and Marketing

We will look at key factors in the fashion industry:
evolution, history, sociological analysis, trends,
fashion system, etc. from different basic, related
and complementary disciplines, which are essential
as a cultural foundation from which to understand
the specificities of the fashion world during the
development of one’s professional activity as well as to
serve as inspiration.

3.1. Communication Keys
The importance of analysing traditional and digital
platforms in contemporary fashion communications
will be highlighted. Branding, fashion photography,
design, film, advertising, fashion shows, etc. In
short, the productions that defines the brand and its
aesthetic approach.

––Contextualization of fashion: evolution and
history
––Cultural References, sociology and trends
––Fashion lexicon
––Keys to fashion styling
––Cosmetics, lifestyle and fashion
––Photography and fashion

MODULE 2
Fashion Business

The cross-disciplinary nature of communications and
marketing must necessarily be understood from the
full perspective of a company. The fashion system is
inserted into a market whose rules have a direct impact
on each of the roles played within the company.
––Fundamentals of a fashion company
––Fashion system and process: industry and market
––Internationalization
––Legal aspects
––HR at fashion companies
––Fashion e-commerce

––Fundamentals of communication
––Fashion branding
––Storytelling and content creation formulas
––Creative writing workshop
––From the showroom to the fashion show: design,
coordination and management of events
––Public relations and celebrities
––Professionals workshops: photographer, digital
journalist, blogger, director of digital media,
digital freelance at a brand, etc.

3.3. Marketing Tools
The digital environment has driven new
communication and marketing tools, the management
and handling of which are especially important when
implementing the communication strategies of brands.
The main tools and techniques that enable digital
marketing brands to position themselves and be
present in today’s dynamic ecosystem, which connects
directly to the consumer, will be analysed.
––Fundamentals of digital marketing and social
business
––The Customer’s Life Cycle. User Experience
––Digital Strategies and Campaigns: SEO, SEM,
email marketing and affiliate
––Web Analytics
––Media planning
––Web Marketing and Communication
––Mobile Marketing
––Business Cases: Digital Fashion Marketing

MODULE 4

Inside Fashion Tour 1: Footwear and
accessories
You will be able to know first-hand the area of Alicante,
one of the main producers of footwear in Spain and
Europe, where some of the largest footwear and textile
companies are concentrated. During this program,
you will have the opportunity to get to know in detail
the facilities of companies such as Mustang, Wonders,
Zalando, Hispanitas and Tempe (Inditex) and delve into
aspects such as the processes and systems of fashion,
design, manufacturing and logistics companies.
Inside Fashion Tour 2: Sustainable Fashion
Very close to Madrid, in Segovia, there are some very
interesting projects such as Abbatte and The Singular
Olivia, fashion and beauty brands that have known how
to take advantage of omnichannel trends and address
a "conscious" client concerned with the environment
and with concepts such as traceability.

MODULE 5
Fashion Curating

Inside Fashion: Spanish Retail Living Experience
3.2. Comunicación digital
The new communication model based on connectivity
and interactivity offers endless possibilities. Students
will explore the impact of digital and social media and
explore how brands should use these platforms to
promote and position their products.
––Introduction to digital communication platforms,
blogs and social networks
––Writing workshop 2.0 and multimedia formats
––Audiovisual communication: from multimedia
content to fashion films
––Branded content and new advertising
––Social media and community management
––Plan digital communication
––Business cases - fashion on the web: success
stories in the fashion, cosmetics, lifestyle

This module is 100% experiential and proposes a
total immersion in Spanish fashion and retail through
brand visits, coolhunting trips through the most
representative neighbourhoods and stores in Madrid,
showrooms, museums, temporary exhibitions,
workshops, communication and marketing agencies,
which will offer students a deep insight into the keys to
fashion and retail in Spain.
The experiential part of the program will be carried
out initially every Friday morning, except for possible
changes depending on each company’s schedule.

An eminently practical module, designed to find the
creative facet of each student in order to develop
high-quality, innovative, unique and multiformat
content. The creation of content as a key for branding,
communication and sales.
A storytelling workshop, a fashion film, a fashion
editorial and an Open Day with the press will be
developed, to learn about the different creative
and technical processes and to interact with the
professionals involved in each of them (photographers,
makers, influencers, stylists, etc).
––Storytelling
––Content Development
––Fashion film
––Editorial (styling and photography session)
––Fashion Tour

FINAL PROJECT MODULE

FREE CHOICE MODULE

The final project is the moment in which all the
knowledge acquired will be put to the test.
It is developed, in most cases, in cooperation with a
company in the sector and aims to develop and present
a project, thus favouring experience of the professional
reality.
You will work alone or in a team, and you will present
the project to the client and a professional jury. This
project will help prepare you to tackle your future job.

You can customize your program with a series of free
choice activities that will incentivise your selection
and interest criteria and encourage curiosity.

FOUNDATION SUBJECTS MODULE

These experiences range from events such as IED
Design Experience, Map Makers, Makers Challenge
Day… to multidisciplinary workshops, online elective
subjects, experiences outside the school, travel, etc.

In addition to the specific contents of your program,
you will be able to access new materials that will
immerse you in the world of design and the creative
spirit that characterizes the Istituto Europeo di Design.
These contents will provide new insights related to the
values of the school and are taught primarily online.
Some of the themes that you will study in this module
are:
––Theory and History of Design
––Project Methodology
––Design and visual communication tools
––Foundations of communication
––Sustainability

These activities will enrich your experience at the IED
Madrid, allowing you to immerse yourself in the value
of the own multidisciplinary nature of our school.
You can change your specialisation, delve into other
realities and thus promote the diversity of subjects
and opportunities that you can access during your
training journey.

The IED in the world.
Global Design

Madrid
Barcelona
Cagliari
Como
Florencia
Milán
Río de Janeiro
Roma
São Paulo
Turín
Venecia

general information
ISTITUTO EUROPEO DI DESIGN. C/ Larra, 14 28004 Madrid. Mercantile register: Tome 7617, Book
0, Folio 201, Section 8, Page no. M - 123199, 1st registration. Director IED Madrid: Riccardo Marzullo.
The IED offers Official Degrees in Design – Graphic
Design, Product Design, Interior Design (code
28073045), whose training leads to the obtaining of an
official and recognized qualification by the Education
Department of the Madrid Region, order number
364/2010, of the 2nd of February, 2011. Provisional
study plans, pending approval. Itineraries in the
process of being regulated by the Madrid Region. The
IED also teaches courses leading to its own qualifications, which do not lead to an official qualification,
– three-, two- and one-year courses, MAs, advanced
training, specialization and summer courses. In some
cases, special technical skills will be required.
All courses are attendance-based. For any information
on the duration of each course, start and end dates,
number of teaching hours and practical hours,
please see the leaflets for each department, available
to all students. The cost of school material varies
depending on the course chose, ranging between
€20 and €160. Additionally, the cost of the necessary
materials to carry out projects ranges, depending on
the course chosen, between €30 and €270. The cost
of this material will be the responsibility of each
student, taking into account that the IED offers its
students the use of its IT, fashion and product design
workshops. The courses are taught from Monday to
Friday at the premises of the IED, and, occasionally,
on Saturdays. The timetable runs from 9:00 to 23:00.
The minimum number of registrations to carry out a
course is 15 students. The hours mentioned in each
programme include teaching hours, project tutorials,
practical classes in laboratories and cultural visits,
depending on each course. The IED offers a Professional Guidance Service to its students, as well as the
practical experience agreement form (a maximum
of 400 hours) and the list of available companies.
The registration period opens eleven months before
the start of the course, and closes once the available
places have been filled. The annual fee is divided into
a registration fee and a course fee. The reservation
of each place will be formalized by means of the
payment of the registration fee. The IED recognizes
students’ right to drop out of a course in certain
cases. This information, as well as that describing
the causes, formalities and consequences of the
resolution of the contract, is included in the general
regulations, available to the public at the offices of the
Information and Guidance Service and Administration Department. The IED organizes a yearly competition to offer a grant which may cover the course fee.
As of the publication of this leaflet, the IED Master
Madrid has a faculty of active professionals made up

of 15 PhDs, 145 graduates and 53 professionals with
other qualifications. The prices of the courses depend
on their duration, the credits offered, the language
in which they are taught and the provenance of each
student. For more information please write to info@
madrid.ied.es.
REGISTRATION FEE PAYMENT: BANK DEPOSIT
AND SUBMISSION OF THE BANK RECEIPT BY
FAX TO 91 448 01 22 OR E-MAIL TO info@madrid.
ied.es SPECIFYING THE NAME OF THE STUDENT.
Payments from Spain: Banco Popular Español. C/
Génova, 20 · 28004 Madrid. Istituto Europeo di Design. Account Number: 0075-0322-81-0600446618.
Payments from abroad: Banco Popular Español. C/
Génova, 20 · 28004 Madrid · Spain. Istituto Europeo
di Design. Swift code: POPUESMM. IBAN Code: ES65
0075-0322-81-0600446618. In cash: CHEQUE MADE
OUT TO ISTITUTO EUROPEO DI DESIGN S.L.
CREDIT CARD (VISA, MASTERCARD). PAYMENT
OF THE COURSE FEE: A single payment of the total
course fee (by means of one of the payment options
listed for the registration fee), to be paid one month
prior to the start of the course. Payment in instalments by financing the course fee through a financial
institution, processed one month prior to the start
of the course, as described in the information leaflet
available to students at the Information and Guidance
Service and Administration offices of the IED Madrid.
Acceptance is subject to approval by the financial
institution.
The ISTITUTO EUROPEO DI DESIGN, S.L reserves
the right to update, modify or remove the information
contained in this information leaflet. Additionally, the
company fulfils all personal data protection security
measures as stated in RD 1720/2007.

training programmes on
o f f e r at t h e i e d m a d r i d
Official Undergraduate Degree in Design
European Double Qualification Programme
Higher Level Training Cycle
Three Year Course
One Year Course
Summer Courses
Junior Courses
Kids Courses

Masters
Blended Masters
Masters of Design and Innovation
Postgraduate Courses
Weekend Courses

IED Master Madrid
Calle Larra 14, 28004 Madrid

+34 914 480 444
info@madrid.ied.es
Skype: master.iedmadrid

IED Madrid
Calle Flor Alta 8, 28004 Madrid

facebook.com/IEDmadrid
twitter.com/IEDmadrid
instagram.com/IED.madrid

master.iedmadrid.com

IED Innovation Lab
Avenida Pedro Díez 3, 28019 Madrid

IED Network: Madrid, Barcelona,
Cagliari, Como, Florencia, Milán,
Río de Janeiro, Roma, São Paulo,
Turín, Venecia

